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DEFINITION OF DESIGN THINKING

= Design Thinking is a design methodology that provides a
solution-based approach to solving problems. ... The five
stages of Design Thinking, according to [Stanford] d.school,
are as follows: Empathize, Define (the problem), Ideate,
Prototype, and Test.



CONVERGENT AND DIVERGENT THINKING




THE 4 PRINCIPLES OF DESIGN THINKING

1. THE HUMAN RULE
All design activity is social in nature

2. THE AMBIGUITY RULE
Ambiguity is inevitable — experiment at the limits of your knowledge!

3. ALL DESIGN IS REDESIGN

Q While technology and social circumstances may change, basic human
needs remain unchanged.

4. THE TANGIBILITY RULE
Prototypes help to make ideas tangible, enabling designers to
communicate them effectively.



WHATIS IT?

Stanford d.school Design Thinking Process

» Share ideas

J- Interviews

» Shadowing

» Seek to understand
* Non-judgmental

« All ideas worthy

+ Diverge/Converge
* "Yes and” thinking
* Prioritize

J- Mockups

« Storyboards

» Keep it simple
« Fail fast

« Iterate quickly

PROTOYPE

« Personas

* Role objectives
« Decisions

» Challenges

« Pain Points

» Understand impediments
» What works?

_ * Role play
https://dschool.stanford.edu - Iterate quickly
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DISCOVERY

I have a challenge.
How do I approach it?
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INTERPRETATION

J ®

I learned somrethimg.
How do I interpret it?

W

IDEATION
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I see an opportunity.
What do I create?
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EXPERIMENTATION

T

I have an iden
Howw do I budicd ic?
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EVOLUTION

-

I oried something mew.
How do I evoive it?

STERPS

1-1 Understandthe
Challenge

1-2 Prepare Research

1-3 Gather Inspiration

2-1 Tell Stories
2-2 Searchfor Meaning

2-3 Frame
Opportunities

3-1 Generate
Ideas

3~-2 Refine Ideas

4-1 Make
Prototypes

4-1 Get
Feedback

S5-1 Track
Learnings

5-2 Move
Forward

mimber of possibilities
N




TO BE CONTINUED - YOUR TURN!!










